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Everything GGB

has to offer

Our 2027 media kit shows you
who we reach, what they engage
with and the ways you can put
your brand in front of them.

LIGHT &
WONDER

WAATCH HOW (B

Four sections. One complete view
of how GGB can help you connect
with the industry.

Federal Court A8nms Fader
Authority

Page 6 Page7

WHO WE REACH WHAT WE’LL BE GGB PRODUCT GET MORE
Aud TALKING ABOUT SUITE 2027 FROM YOUR
udience data, reach INVESTMENT
and readership. The issues, trends Advertising, content
— and opportunities and audience Bonus editorial
CQ”'Ck "”k59> shaping our 2027 opportunities across opportunities for
editorial calendar. digital, print and qualifying annual

multimedia. advertising partners.
(Quicklinks—> )

(" Quicklinks> ) (" Quicklinks=> )
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GGB

The GGB

Audience

Deep Dive

We reach the people who run

the industry. The GGB Audience
Deep Dive measures our audience
against a 63-company target list:
the commercial operators, tribal
enterprises, Canadian bodies

and sportsbooks that generate
about 80% of North America’s
gross gaming revenue.

Explore the full
GGB Audience
Deep Dive 2

Source: Dynamics 365 contact export,
28 Jul 2026 - measured against the
named target list

Primary
The decision-makers

60 companies
2,886 contacts

19,614

contacts

Secondary
The people

Influencing decisions

The gaming 49,533
ecosystem contacts

Inside the Primary 60

2,8K

hold a director-level
title or higher

named contacts inside our
Primary 60

48.8%

Our core land-based casino audience, aka the Primary
60: the commercial operators, tribal enterprises, Canadian
bodies and sportsbooks behind roughly 80% of North
America’s gross gaming revenue.

The broader US-based audience that engaged with GGB
content in 2026: casinos & resorts, payments & fintech,
studios & content suppliers, affiliates, regulators &
governments, investors & finance.

Everyone in the Primary and Secondary segments, plus
the wider iGaming market—our full US-based addressable
audience across more than 19,500

companies and domains.

268

sit at C-suite or president level
(9.3% of the list)

10K

US contacts at landbased
commercial & tribal operators™

*Combines recorded-US contacts in the commercial and tribal segments; the sportsbook segment is online-only. 3


http://ggbmagazine.com/wp-content/uploads/2026/09/ggb-audience-deep-dive-customer-version-1.pdf
http://ggbmagazine.com/wp-content/uploads/2026/09/ggb-audience-deep-dive-customer-version-1.pdf
http://ggbmagazine.com/wp-content/uploads/2026/09/ggb-audience-deep-dive-customer-version-1.pdf
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GGB

The Primary 60

Our 60 primary target companies, ranked by the number of named contacts in the GGB database.

@ Commercial operators

Tribal gaming enterprises

@ Sportsbooks & online brands

@ Canada: operaters & bodies

@ Caesars Entertainment

@ VIGM Resorts

® DraftKings

@ PENN Entertainment

@ Boyd Gaming

Chickasaw Nation Commerce

Yaamava'/ San Manuel

Pechanga Resort Casino

© 00 N oo o M INd -

@ Red Rock Resorts

O

@ Las Vegas Sands

—_—
—

® FanDuel

RN
N

Seminole Gaming

—
w

@ Mohegan

—
N

Potawatomi Casino Hotel

—
&)

@ Wynn Resorts

—
(0))

@ Bally's Corporation

—_—
N

@ Hard Rock International

—
(00)

Foxwoods Resort Casino

—
©

@ The Cordish Companies

20

Mystic Lake Casino Hotel

21 @ BetMGM =
22 @ Delaware North [
23 Seneca Gaming
24 @ Churchill Downs ]
25 Wind Creek Hospitality
26 @ Rush Street Gaming ]
27 @ BetRivers .
28 Choctaw Casinos
29 @ Genting Americas ]
30 @ Desert Diamond Sports O
31 @ BC Lottery Corporation O
32 Morongo Casino Resort
33 @ Hard Rock Bet O
34 Muckleshoot Casino
35 @ Affinity Gaming []
36 Gila River Resorts
37 @ Golden Entertainment 0
38 Agua Caliente Casinos
39 Tulalip Resort Casino
40 @ Saskatchewan Indian Gaming B

41 @ Caesars Sportsbook

42 @ Ontario Lottery & Gaming
43 @ Saratoga Casino Holdings
44 @ Alberta Gaming (AGLC)
45 @ Fanatics Betting & Gaming
46 @ Cherokee Nation Ent.

47 @ Mesquite Entertainment
48 @ Century Casinos

49 @ Gateway Casinos

50 @ Penn Interactive

51 @ Monarch Casino

52 @ JACK Entertainment

53 @ Maverick Gaming

54 @ Great Canadian

55 @ Bally Bet

56 @ Loto-Québec

57 @ Full House Resorts

58 @ Circa Sports

59 @ WarHorse Gaming

60 @ Casino Rama Resort

= = NN NWOHL 01 ONN 00 0O
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The people behind purchasing decisions

A casino floor isn’t sold through one contact. Built from the 49,533 titled contacts across our extended audience—not just the
Primary 60—this table shows shows the roles involved in the buying process, by the size and seniority of each group.

Share at

Director
Role Contacts level or above
Owners, founders, board & chief executives 97%
Supplier commercial: sales & BD -] 41%
Marketing, player development & loyalty - ] 47%
IT, systems, product & technology - ] 45%
Casino & property operations - ] 55%
Compliance, legal & surveillance ] 34%
Finance, payments & procurement ] o7%
Slot & gaming machine operations ] 36%
Table games, cage & casino floor ] 34%
Tribal leadership & gaming commission ] 23%
Hotel, F&B & non-gaming L] 60%

More ways to reach the people who matter

GGB is evolving into a digital-first brand, with a new website as its always-on home for news, insight and industry intelligence. The result: a more
immediate, connected way to reach the people who run North America’s gaming industry—wherever and whenever they engage with our content.

3

Sources: Dynamics 365 CRM export & GA4; ggbmagazine.com; ggbnews.com
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GGB

What GGB will be

talking about
in 2027

Our 2027 editorial calendar is built
around the issues, opportunities
and trends shaping the North
American gaming industry.

(Subject to change based on
market feedback)

Q1: Market

Changes and
Opportunities

Key features:

- Isthe M&A
window closing?

- Bally’s and the risk of
overextension

- Can the UAE still deliver?

- Dealing with tariffs
and trade wars: How
suppliers can prepare
for the unexpected

Specials:

- Security and
Surveillance series

- 25 People to Watch

Q2: The Casino

Customer
of Today

Key features:

- What actually brings
customers into casinos
in 20277

- How regional operators
keep their stocks
climbing

- |s the value market still
viable in Vegas?

- Have sports stars
distracted us from
the bigger illegal
gambling scandals?

Specials:

- Tribal Gaming Focus

Q3: Technology
and Product

Key features:

- Slot design trends:
What's next after the
Hold-and-Spin and Pot
Collection mechanics?

- What are slot suppliers
doing to come up with
new ideas for cabinets
year after year?

- Mapping the new
supplier landscape

- Why does gaming keep
chasing new product
categories?

Specials:

- Gaming & Technology
Awards

- Global Games

- Casino Style Focus

- RGEM special

Q4: RG and
ESG Focus

Key features:
- When regulated markets
stop pencilling out

- How land-based
casinos are driving
ESG standards

- The RG paradox

- When marketing and
RG collide

Specials:

- ELG 40 Under 40

* 10 Trends Shaping
Gaming in 2028
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GGB Product Suite 2027
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Gaming Supplier
Showcase

Introduce your product

or technology to the GGB
audience through a 10-minute
video interview and product
demonstration.

A focused way to explain what your
product does, why it matters, and how
It can help operators.

Benefits:

- Showcase your productin a
dedicated video format

- Homepage video link
- Dedicated page for 3 months

- Branded interview and/or a product
demonstration

- GGB social promotion

- Personalized email to
GGB subscribers

Single showcase $4,180

GAMING SUPPLIER
SH®WCASE

Hi Jessicam,

This edition of the GGB Supplier Showcase highlights the cu
technology behind Hey Seven, a new Al-powered player developi
change to Al-native player development platform that combine
behavioral, and conversational intelligence to help operators i
develop tomorrow's VIPs today. o -

o4

Jess Marquez, US news editor for iGaming Business, is joined by

co-founders Mikhail Gaushkin and Tal Rubinstein to talk a

inspiration behind the platform, how it works and how it will impa
moving forward.

WATCH NOW

L - I - I e

GGB

GAMING SUPPLIER
SHOWCASE

($10,497.00

E‘J

GGB Magazine
1000 Nevada Way, Suite 204
Boulder City, NV 89005

0000

You're receiving this email because you signed up on our websites, attended one of our previous events or bought
one of our products, GGE Magazine is a part of Clarion Events and ocur VAT number is GBB43845601, Registerad
office: Fulham Green, Bedford House, 68-T9 Fulham High Street, London, S'WE 3JW,

Clarion Digital Media Ltd is the Data Controller and is commitied to protecting your parsonal information which is
processed in accordance with our
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D PayNearMe

Your biggest
GGB Eblast Fromems?

Solved.
Deliver your company’s

m essag e to G G B’S What if you could overcome your biggest payment challenges?

Payhearhe's fealwre-rich platiorm gives operalors access 1o easy
u u deposits, lightning-fast payouts, risk and fraud tools, payment data
professional audience TREh PO 5 DAV Bl 4 L ok oy D PayNearMe
u Optimize your payment stack while reducing Dack-and vendor
t h ro u g h a ta rg eted e m al I ] management tasks and get back to focusing on what matters Your biggﬂ'ﬁt
1 p-:l',rrnant
problems?

KEY FEATURES THAT

Use your own creative to promote a
product, announcement, event, or
campaign to the people who matter ek s o i

based risk scoring put the power of fraud prevention and

most to your business. e il N

Benefits:

Solve Your Payment Problems

Opiimnizn your paymment siack whily recucing back-end wendor
managament Asks and gat Dack B Tocusing on whal marhers

Fear of outages? Let's prevent them KEY FEATUBES THAT

By aliminatng the fsk of a single point of Talume, operatars can Solve Your Payment Problams

minimize costly card payment declines and avold downtima,

* Distribution to GGB’s database
* Full control over your creative
Gaps in your payment stack? Lat's fill tham
a n d m essa g e With all the most in=demand payment methods, including
- Fully built HTML delivery

Delivered to high-value

iIndustry professionals MEET THE TEAM AT
G2E 2024

Wil you be at GZE 2024 neadt month? Our team is available for mesatings

as well as parsonalized platform demos during the show, Stop by

meeting room Ballini 2105 on the axpo hall level 1o chat with the team

about how wa can help optimize YO payments 10 Maximize revenue.

Book 8 Meating
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Podcast
sponsorship

Associate your brand with candid
conversations featuring gaming
executives, insiders, public
officials, and industry suppliers.

The longest-running podcast in
the gaming industry is available
through GGB, iTunes and Spotify.

Benefits:

- Association with recognised
Industry voices

- Featured in the GGM and GGB
weekly newsletters

- Multiple distribution channels,
Including emailer and social posts

1 month $3,300

6+ months $2,750
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GGB magazine

Advertise in North America’s dedicated trade
publication for the international casino industry,
delivering expert analysis, insight and intelligence.

Each premium edition will also include a Casino Style
Focus alongside our regular content.

Adspace Ad material

Issue deadline deadline
GGB: Jan 27 edition 12/2/2026 12/8/2026
GGB: IGA edition

Distributed at IGA 3/24/2027 3/30/2027
GGB: G2E edition

Distributed at G2E 8/25/2027 8/31/2027
Size 3x Ix

Full page $4,255 $4,695
2-page spread S7900 $8,710

%2/3 vertical page $3,160 $3,485

2 horizontal

or Junior Page $2,450 $2,700

Y3 vertical or square $1825 $2,010
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P3 magazine

Place your brand alongside the technologies,
products and services shaping the future of the
casino industry ahead of G2E.

One half-page corporate profile is included with the
purchase of a full-page P3 advertisement.

P3 is mailed to subscribers in time for G2E.

Ad space Ad material

Issue deadline deadline
P3

Distributed at G2E 8/11/2027 8/17/2027
Size Ix

Full page S4,695

2/3 vertical page S3,485

2 horizontal

or Junior Page S2,700

Y3 vertical or square S2,010
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GGB Dalily

Reach gaming professionals each
morning as they catch up on the
latest industry news.

% winek, Wil amcnglimenly proposing! onlsne

1 s

Ad Slot @728 x90

|:T'. FCHEOLGGY ..:| =, My e Eddorial Tra=
Ad Slﬂt o 728 x 90 - Excellence in Gaming Technology

The GO B Gaméng & Tochnologry Aowards soe the

o Ry teehnaligny, pivathig TSI ol Ty il erdhancs
| sasimg | = By P oo
- - e ramesl ¢ KT T

GGB Daily is a morning briefing indiana sweepstakes casino ban hearing B ' 50 67

hints at online casino legalisation

covering the latest gaming news, L [p— e

beain this winek, with amemndmenis proposing oniene

giving your brand regular exposure f:f.ﬁ_.?g:"f_h.,r_. e 4 —

~ ;

to our audience. oy = WY Y < |
s e R T~ |

Benefits: Ad Slot@ s GGB DA / L Y £ e

Paradise Co. Hits Rec
Revenme

- Associate your brand with trusted () 5 ooy & r A

i N d u St ry News =1 Excellence in Gaming | Ad S I ot o 300x120 .,,, .1 stronger o

I'he Lo Gamang & Teching

- Delivered to engaged industry s bl | — O e
professionals each morning AWARDS 120 07 TECHNOLOGY

e recou
Ad Slot1 $4,330

Ad Slot 2 $3,635

. ] NOW ACCEPTING NOMINATIONS!
Ad Slot @ 728x90 -‘ p— Co) el

Arehibeets and ihe hospitall

o~ '\-\. = el i E gy i ™= i — o g E g
(pamne) 2 oemomend lf - S - " W el . coemingoee of the st o | EXC@llence in Gaming Technology

Paradize Co. Hits Rec ", ak LU = L ins - = g = ™ : { h e e il
Revenua = - =~ - el - T B St 1 36 27 i e The GGB Gaming & Technology Awards are the

o i o Tl il s casing industry’s most Presugious prizes for
Parsdise Co, posted 8 recos 'y a " v ke, 0w i m :
revenue of ERWIH.5 hillics _ e vt —_— technology, products and services that enhance

A < i . i
e Seith Eorean lofeggnes the FAMINE experience,

b4 Bl B @ mlbroeagier 18

£ Sapt 1 206 {5 7 e s {_EWIHG #, By Pat Evans 7 Sept 12026 53 7 min read

m Indiana sweepstakes casino ban hearing Ad Slot a L2 st READ THE STORY
hints at online casino legalisation

Ad Slot 3 $3,000

Indiana lawmakers debated a sweepstakes casino ban

Vi S SR T S e ed i Bl O SR, RO 0 G P Bl D s O e e,

this week, with amendments proposing online casino i e CURATA. Sl i P, (e, Wl Wi, W) Pl P W, il e L e

e T e

legalisation, :..h...w,u s e Ad S I Ot o 300x120

3 Sept 12026 (3 7 min read @ § v DO

Ad Slot 4 $2,600
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GGB Augance gnd FResearch Development Cxecylive
Kathryn Evans

GGB Weekly Ad Slot@72:50

Reach GGB readers as they catch Land-based Casino
up on the week’s most important Weloma to GGB Wosidy

Thig edition we bing you hiaadlnes from the US, cowering renovalions, palitical
misveTeniE Snd pasahle reopenings

ind ust ry news. Happy réading and we'll 588 you same next time wesak!

GGB Augence and Research Development £xacutive
Kathryn Evans

GGB Weekly delivers a weekly round-
up of the latest news and features. Ad Slot @728 x90

Beneflts,' Hollywood Casino Aurora Move From Riverboat to SOB PEOCABT: Pesl Bordon. Benlor
Land-based Casino Vice President of Sales, Rymax

- Association with trusted editorial _ Ad Slot | WEEKLY
covering the biggest stories o

300x250 ! Friday, 12 June 2026

- Maintain a regular presence with T S
the industry | S

oy gy

HECDY M0 B @ alii i BTl PN [RT i
Glm ALdETcR @ Ressdch Deveiopment [souive
Hamsryn Exans

Ad Slot1 $2,480

GGE PODCAST: Paul Gordon. Seniar

Vice President of Sales, Rymax Ad Slnt e T28 %90 Ad slutﬂm A

" f Hollywood Casino Aurora Move From Riverboat to
-and-based Casino

Ad Slﬂt More GCB weakly néwa for you

e e TS |
300x250 o ';‘ u g
- B

Thingit & Haida Tribs's Kuwadin Casinas Primm valley Resaris Wayads Gl naion

Ad Slot 2 $2,250

T Coppers Casing Exparnd Renowva lavn Moy Awodd ERurdoem Candldato Proposad
Bagind Solft Opaming Plafd Sayh Family Marmkd Hugghid Casindg Thas:

Ad Slot 3 $1,900

GOE PODCART Paul Gasden, Eanias
oo Prégident of Sales, Ry

Ad Slot @728 x90 Ad Slot @728 x90 A:I:Int

Ad Slot 4 $1,670

More GGB weekly news for you

=n i rlrrwlsn wted o pEeeee! moarrmieee o ey Folw Ad Elﬂtﬂmxﬁﬂ

& e D A Yoo SR Taeile feieier wEs o Foa EeTite

Piormim Vallay Resajls
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Brand Social

Take your audience from problem
to solution with a three-part
social video campaign.

Video 1: Introduce your brand, product
or an industry problem

Video 2: Highlight the need for
your solution

Video 3: Present your solution

Benefits:

- Reach GGB’s engaged social
following through three video posts,
amplified across social and email

- Use audience data to target relevant
users, with additional lookalike target
lists available

- Templated formats use your
storyboard, script, and video
content, edited by the GGB team

3RAND SOCIAL

Hi Jessica

This GGB Brand Social highlights Wicked Mad Hot, the new slot fr
Eclipse Gaming Solutions.

Wicked Mad Hot takes players 1o the hot seat with a multitude of F
Spins and tantalizing multipliers. Ruby red cherries, polished coins |
gold-dipped bells invite players to try their chance at the
Wicked Mad Hot Prize.

See how the game combines eye-catching design with exciting ba
features, including Free Spins, multipliers and doubled wins. The Wi
Mad Hot Prize is triggered by five Wicked Mad Hot symbols on an &
payline at max bet, while 2, 3, 4 or 5 scatter symbols award 5, 10, 2

=20 Free Spins, with multipliers of 2x, 10x or 50x.

Discover Wicked Mad Hot and see what makes this g.

WATCH HOW

\ Giﬂ%

This GGB Brand Soclal highlights Wicked Mad

Hot, the new slat from Eclipse Gaming
Solutions.
I-:F_-l:l Mad Hot takes players to the hat 5

- Bespoke options also available

Viosave: recseraing This emall becsse you sbgned up on o welafes, alended one of ow previous evems of bought one of our prodacts. 08 s part ofClanoe Everts and o VAT

e RO Hegpdeed] ofaw | s {sreen, Hecloedl Hienee, 655 Folhuen Hegh Sheed, Doedon, 500 U0 We e oameniled] o protecineg g pesso sl

P oranetdt hioh i ot snd 0 aosod e with i Pracacy Polesy

LK Ml B2 Ul YOLR COMPITUrel SO pRft it w0l O ianiius-Rinie

© f vo GGB
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N World

Press release -

00000

HEWSLETTER 583N UP ADVERTISE WiITH US

Give your company news valuable
exposure through GGB’s trusted
editorial channels.

EhiliGn et and

Konderid QOeding Inbaractive Begin mulli-marke] rellogl in Mexicn

A simple way to share important SkillOnNet and Konami Online
announcements and updates with the L’;E’Eﬁr':i Zi%'g multi-market
GGB readership.

Benefits:

lconis Kanami gamss coming Lo Mexican market via PlaylUZu

KONAMI ——

- Get timely news in front of the T " 1 —
GGB aUdience SKILL /N Gaming X b : ,
00000

- Share a concise update about ‘)N NET S |t o

your business

Glohal entertainment group Ski0ntet today announced the launch of Konami

-

Oriline [rberactives iGaming portholio in Mecos, bringing a selection of

nitpmationally recognised casing lithes from Konami Gaming, inc. o pliers

1x S500

5500

Mexicn i the first market in a broader multi-country rollout planned over tha SRILLDH N Et aﬂd Kﬂﬂaml Gn I'l ne
comirg months, as SillOnket and the Japanese gaming gant expand ther | ﬂtera '::ti"l.'re begi r] m utti_ ma rl‘:_et
partnership across additional regulated jurisdictions FDLLDLIt Ir.l ME’K'CD

throagh its lagship Spanish-language iGaming site. PlaylUzu)

PlawyLIZL plavpier i Moo San N orjioy iconic Bionarmi 2ot Eilbe a Chin

Shores. All Aboard, African Diamond and BOMBERMAN BLAST, a game inspined e Morand gariien comnling b0 Masdcoun market v P20, J00x600

by Komami's legendary BOMBERIMAN vadeo games.

AlRoagh Konam i Best Kndam 1of is wileo gameng and Land -based casing
merritage, B4 digital casing offering has built & Built & strong reputation Tar banging
conic slols lithes 1o requlated iGaming markels worldwide

Ve paarinership fegnlighls tha ncngdsang importance of Ladin Amarica as a

groeadti resgpaon within the global enline garming industng, wilh Mexico emenging as

1 bty risgulabid market - and # reinforces SkillOnMets commitmant to delhering

lop-tiar, localised gamng expenences bo ployers acmss the globe

Lard Fombior, b of gaemies alb SkillOnMet ok “Komamd Onlires inberacEneg has
developad soms of The ndustngs mosl recodgmsable casaa blles, and wene
proud bo parttr with them bo inbraduce ths content bo aur plagers in Mesco

Thasa are iconc games with proven appeal Both on land and ording.”

R e R R T e
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200x30 T28x80 200x20

Industry Voices T I ——

GGB MHEWSLETTER 5FIH UP ADYERTISE WITH US

Premium Option

Let the GGB editorial team turn
your expertise into high-impact
content designed to build your The compliance bottleneck is

brand and hit your strategic goals. P—— breaking: Why regulatory Al must

become core infrastructure
Designed for positioning, narrative | 300x600

200x90 Cristophar Kuehl. chief data, information and Al ofcer at Continent &

building and thought leadership. Technologios.arges that the industy st ot from nterpreting

2 World regulations manually to enceding them directly inte systems.
Benefits:

#
EFES PG

/M Gaming . W donmimtors

r-.":-"-'t_-':
00000 CONTINENTS
L]

. | ' Is your infrastructure
- 2,000-word article ready for Al-driven

+ Fully SEO and AlO-optimized ——_—_— scale?
ully an optimize [ continents.comvai ]

FLWRL LT TN LN E ADvIET I wnTH

* 2 baCk”nkS to your WebSite(S) The compliance bottleneck is

breal{ing WH? reg'»—'la IID r",!'r Al musl; T {EAMTN wslry i dealing with a massive dsconnect We are pushing 2026
DEC{JH"IE cCore iﬁfraﬁlructure procuct cycles thnaugh o compliance pipaeling Buill Tor the 20105 105 & Self

nilcbed waoumnd Ehat o slarting to imesch B Bobhom Lins

- Guaranteed above-the-fold
homepage placement for 3 days

Cristophar Kuphl, chial data, information and Al ofcer at Contirent 8
Tachwsloghtn, anguid that the indiartry east ghaot from INbinprating For the st decade, the playbook for global expansicn was simple: hire mor

il conmgE] and epand theadr mbdrmal coemplidncs waorkilow

. O rg an IC an d pa Id sSOC I a I p rom Otl on regulaticrs masstly ko srcoding them directly inte yytems ll,,,l:n_u "' :...uxl lucrative market Like | L OPENS U, OPEratons Snin up

They acoapt a six-month “certification tax” as a cost of doing business

* Included in the GGB Daily newsletter ol A

- Fu | | re po rti n g The volurms of lechnical standands is noer too high for human 1eams to manage

manially, We're seeing diverging mules on everylhing from envent-level telematry
1 v surpasind the peinl of Furman ooersighl 1f yow ane atill

rmsalic ek oW WRIr

* Includes up to 1GIF and 2 videos

Ml M| |':'|""":|_":|'| i Sl S 1IN TS 1IN i Ay 15 Ml RONpET LS ST e wCE
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Webinar

Put your brand at the heart of the
conversation with a live webinar exploring a
topic that matters to your target audience.

Benefits:

- On average 150 registrants, including 35 different
operators and casinos

- 30-40 minute session, including audience Q&A
- Hosted by GGB or a third-party thought leader

Branding opportunities:
- Audience polls to fuel engagement, inform
discussion and feed into future campaigns

- Branding on webinar slides

- Promotional videos and imagery in the pre-
session waiting room

- Option to pin linkable messages within the chat

- Pop-up links to your website or landing pages to
book meetings at events such as G2E

- Downloadable handouts, with data collected from

those accessing them
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GGB Audience
Retargeting

Stay connected with potential buyers by
advertising across our leading products
and publications.

Extend your campaign beyond GGB by retargeting
our engaged North American gaming audience
with your banner advertising across the wider
web—keeping your brand visible to relevant
iIndustry decision-makers after they interact

with GGB content.

Benefits:

Campaign

2 months

4 months
6 months

GGB

“ICE | WONDER

CTR

0.38%
0.38%
0.38%

Rate

$5.750
$10150
$14,250

Impressions (est.)

230,000
460,000
690,000

GGB ‘LanTe

AN

In partnership with

LIGHT &

GGB

“MCE \WONDER.

“ICE | WONDER

/! '\} y &

In partnership with

LIGHT &

In =t rmasbep aslh

___;_-:_'_':
WATCH NOW (»
LIGHT &

f\\“)

wru-

GGB He2

"ICE

- Reach verified, relevant gaming professionals
already engaged with GGB and the wider

In partnarahip with

\J !

e 4 4 A

. . LIGHT &
gaming industry II:ETI:I“;? WONDER GGB EEE?
- Keep your prodyct in front of those who have W WONDER \\ T
already shown interest GGB LIGHT & 2 Mm
- Stay top-of-mind with decision-makers as they ‘“lCE WONDER f . by =

move through the buying cycle

- Track engagement, impressions, and clicks to
gauge campaign performance
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Bonus opportunities

Get more from your annual investment.

Annual advertising partners can unlock a flexible
range of editorial opportunities throughout the year
—giving your brand more ways to stay visible around
the moments that matter.

Choose the content that best fits your product
launches, key events and business objectives—from
game reviews and previews to company features,
podcasts and PR.

Our added-value editorial gives you a ready-made
menu of opportunities to keep your brand visible
across the industry’s biggest moments, while
maximizing the value and impact of your annual
marketing investment.

Benefits

- More value—get more from your annual
advertising investment

- More flexibility—choose opportunities that fit your
marketing priorities

* Year-round presence—stay visible beyond the
major industry events




Bonus opportunities—editorial extras included with qualifying campaigns

Opportunity

Description

Format

Magazine options

Game Review

300-word game review

GGB magazine, website and newsletter

GGBIGA, G2E issuesor P3

IGA Game Preview

500-word game preview ahead of the show

GGB magazine, website and newsletter

GGBIGA, G2E issuesor P3

G2E Game Preview

500-word game preview ahead of the show

GGB magazine, website and newsletter

GGBIGA, G2E issuesor P3

G2E Game Review Wrap Up 500-word game review written by Frank Legato, GGB website, social campaign
following a stand visit and demo and newsletter
IGA Game Review Wrap Up 500-word game review written by Frank Legato, GGB website, social campaign
following a stand visit and demo and newsletter
Cutting Edge Monthly 300-word feature covering one product, GGB printand online GGB IGA, G2E issues or P3

two customers per month

Technical Editorial

Monthly 300-word technical feature, including
customer content. Up to three sponsors per feature

GGB printand online

GGBIGA, G2E issuesor P3

Company Feature Two-page feature story on customer’s company GGB printand online GGBIGA, G2E issues or P3
Covers Complimentary cover for high spenders GGB print and online GGB G2E or P3 (2 available)
Podcast 1episode, subject developed with GGB content team Website and newsletter

Tribal Feature in GGB Magazine

Y2 page company profile, 250 words, logo and
online link

GGB printand online

GGB IGA or G2E issue

Casino Style Feature in
GGB Magazine

Y2 page company profile, 250 words, logo and
online link

GGB printand online

Company Profile in P3 Magazine

Y2 page company profile

P3 Magazine, website and newsletter

P3

PR Booster

Company news announcement

GGB website, boosted on social



Laurie Pilate, Head of Account Sales
laurie.pilate@worldgamingbusiness.com
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